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Nørrebro, Copenhagen, Denmark | Topotek 1 + BIG + Superflex 

GATEWAY
The project is a fusion of architecture, landscape architecture and art and unifies a 1KM stretch in one 
of the most ethnically diverse sections of Copenhagen. The project is divided into three specific sections: 
The Red Square, which is dedicated to Market/Culture/Sport activities; The Urban Living Room, which 
provides amenities for people to gather and converse and; the Green Park, which integrates additional 
green space and spaces for sports activities. Each area integrates objects and flora from around the world as 
a reflection of the diversity within the broader neighbourhood.

CLOUD GATE Chicago, IL | Anish Kapoor
THE LITTLE MERMAID Copenhagen, DK | Edvard Eriksen
BAND Los Angelos, CA | Richard Serra
AWILDA Rio de Janeiro, BZ | Jaume Plensa
MAMAN Ottawa, CA |  Louise Bourgeois
LEVITATED MASS Los Angelos, CA |  Michael Heizer

SCULPTURE
Public art can take the form of 2 or 3 dimensional abstract forms. These forms can be either objective, ie 
seen from a distance, or interactive.  These works can play with ideas of scale and perception, abstaction 
and representation. Unlike installation/environmental art, sculptures are not necessarily tethered to the 
sites in which they are located. INFRASTRUCTURE

Metropol Parasol explores the potential of the Plaza de la Encarnacion to become the new contemporary 
urban centre. Its role as a unique urban space within the dense fabric of the medieval inner city of Seville 
allows for a great variety of activities that touch on memory, leisure and commerce. Programme includes 
an archaeological museum, a farmers market, an elevated plaza, and bars and restaurants, all contained 
beneath and within the parasol structure. This highly developed infrastructure helps to activate the square, 
making it an attractive destination for tourists and locals alike.

METROPOL 
PARASOL 
Sevilla, España | J. Mayer H. Architects
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PrOjECT rOAD MAP

4th Street SW UnderpaSS 
enhancement project Stakeholder Open House: May 19, 2016

What?
THE FrAMEWOrk FOr THE 4TH STrEET SW UNDErPASS ENHANCEMENT IS A rESULT OF HUNDrEDS OF HOUrS OF DEDICATED 
INTErNAL AND EXTErNAL STAkEHOLDEr ENGAGEMENT. IN CONjUNCTION WITH THE DESIGN TEAM, INTErESTED INDIvIDUALS 
CONTINUE TO IDENTIFy ISSUES, FIND COLLECTIvE SOLUTIONS, AND INFLUENCE THE PrOjECT AS A PrOCESS AND PrODUCT. 


